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there arc five biuion people on

it. Wher I we,s a, kid there were

The blue marble as seen from space.
We hearTom Cruisq asthe calm voice

of lerry Maguire, talk ing just to us.

atERaY's vorcE
Al]0l€ht 60 this is the wolld and

endless p atforms for expressjon
and an abundance of choice for
consumption. In the end i t 's doing al l
of us a disservice. The effects diffuse
our abi l i ty to adjust.  adapt or respond
to our world in meaning{ulways.

I t 's cul ture-numbing.
'The fact that some choi.e is good

doesn'1 nec€ssafily mean that more
choice is better,' writes Barry S.hwartz
in his book 'The Paradox of Choice:
Why More is Less.' S.hwafiz expla)ns
thal'Ar a culture, we are enamored
by freedom, self determination, and
variety, and we are reluctant to give
up any oJ our opt ions. But cl inqing
tenaciously to all the choices available
to us contribute to bad decisions, to
anxiety, rtress, and dissatis{action.'

ttiroee. It's bara to keeP up.

Wowl Even lerry wlth the gi{t of
gab, doing deals on hi ,  cel l  phone,

has a hard t ;me keeping up.

lmagine what it's like if you're not

Tom Cruise?

Technology is partly to blame

because it's so seductive while at

the same lime dismissive; ofiering us

The Power cf Eabble
Clarity in a mass
of communications

Ken Markham and Anthony lvhite, partners in brand consultancy, Global
Brand Strategies, have perfected thelr views on the media clutter
that overloads our brains and how best avoid communication confusion

emember the days of

Radio and TV when you

had no more than 2

stations to choose from.

Life for bus;ness peop e was easy.
Then came The Internet to lncrease
our communical ion possibi  i t ies. But
that was {ol owed a plethora of o'iher
communicat lon'opportunit ieY and
we now seem to be drowning in a
mire o{ new technology that shou d
be aiding not con{using our consumer
contact strategy.

Ken Mafkman and Anthony White
bring a fresh approa.h to what they
see as communi.at ion babble and
offer sol,lionstothe new media world.

Cameron Crowe's screenplay opens
up with a tracking shot reveal ing.. .
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Our Opinion. By Markham & white

Usage: 'Thar's so media silo(ed)
thinking-we?e talking scattering
this audience experience across all
media simultaneously. Just think, that
kid will b€ interacting with a hundred
thousand of his closest alien friends
onl ine, whi le simultaneously
watching the property on TV, while
he and his space-command comrades
change the direction o{ the action.

The phrase was coined by Chris
Anderson Wired magazine, october
2004) where he described the effects
of the'long tail' (whereby products

that are in low demand or have low

sales volume can collectiv€ly make up
a market share thai rivals or exceeds
the relatively Jew beslsellers or
blockbusters, if the distribution
channel is large enough).

5. Blog
On a given web site, where a journal

resides and diary-esque entries are
made (creating a 'weblog') by a
myriad of willing writtert
commentators, reactors and posters
(and some posers) for every and all
imaginable topic. Whereas blogs are
primarily textual, 5ome are centered
on photgraphs (photoblog), videos
(vlog), or audio (podcartins).

ljsage: 'We'll just get on the blog
and lead the discussion io the product.'

Caution: Proc€ed with extreme care
if you hear that onel

7. IPTV
Internet Protocol Television, a
technology platform that delivers
broadcan-quality video and new
integrated TV services over

!liFST"Sing

ooo

broadband networks. Thk platform

can include picture in pictur€ (PlP),

video on demand (voD), and disiral
video recorder (DVR) services and
{unctionality.

Usage: 'So l 'm thinking, why lock
the brand up in a l inearservi(e deal
when IPTV is there {or the havingl'

(lPTv w;llsoon become the
moniker {or Intellectual Property
Television... or Brand driven
programming. We're almost there
(with'Branded content'!)

8. Podcasting
Formed by a smash-up o{ Pod ala
' iPod, ' the portable media device, and
broadcasting. Dinributing
mult imedia. such as audio orvideo
programs, over the Internet for
playback on mobile devices and
personal computers. Like ?adio,' pod

cast can be used to describe the method
o{ delivery and/or the content delivered.

Usage:'Every other week we'll be
producing and pod.asting a new
twenty two minute ephode to be
pulled RSS (Really Simple Syndication
via the lnternet) by our audience
beginning Monday.. .  and we don't

need a green l ightfrom a single
studio sui t l '

( 'You lon me at 'Hel lo ' . ' )
Yea, Tom you're right...it is hard to

k€ep up. o

9. Mobile Entertainment
Anytime, anywhere, on-1he-go
entertainment available via cell
phones, PDAS (Personal Digital
Assistants), ;Pods, and PsPs (sony's

Playstation Ponable). These devices
(and oihers) are making it possible to
never (in time perhaps impossible io
ever) leave home wilhout access to

Usage: 'l'm not produdng that
trailer for lhe big screen; i1's all about
mobi le entertainmentl '

Note: You must add extended sigh
Jor appropriate punctuation when in
conversation with one or more senior
marketing rypes.

(Mobile once meant a cellular phone

device, but the meaning now returns to
;ts root€d meaning: being on the move

-with the power oftruly putting you.
brand in the hand of the consumer!)

10. viewer Generated content
Entertainment content written,
produced, and posted directly on the
web for allto hear, see, consume, be
motivated (or disgusted) by, by the
very consumer/viewer for whom we
once produced entertainment
content and markeling messages to
hear, see, consume, be motivated (or

disgusted) by.
Usage:'Why bother learning any of

those words and phrases in [,4arkman
and White's article?; lt'll all be viewer
generated content before long

I Media a la cane

a consumeFcentr icMedia

g rP-delivered [4edia

4 ueaia si tos

5 The Long Tail

6 atos

? |PTV

8 Podcasting

9 Mobile Entertainment

10 Viewer cenerated content
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